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PROFESSIONAL SUMMARY
ACCOMPLISHED TECHNOLOGY SALES AND PARTNER MARKETING LEADER WITH OVER 20 YEARS OF
EXPERIENCE IN B2B TECHNOLOGY SECTORS. PROVEN TRACK RECORD IN DEVELOPING STRATEGIC
PARTNER MARKETING INITIATIVES TO DRIVE MEASURABLE REVENUE GROWTH. EXPERTISE IN API
MANAGEMENT, SECURITY SOLUTIONS, AND DIGITAL MARKETING, DELIVERING SUCCESSFUL JOINT
MARKETING PLANS, WEBINARS, AND PARTNER ENABLEMENT PROGRAMS..

CORE COMPETENCIES
Strategic Partner Planning « Business Development

Emerging Technologies

« Partnerships & Alliances Enablement . Digital/Social Media « Cross-Functional Collaboration
o Go-to-market Strategy Development « Campaign « Speaking & Thought Leadership
« Integration Markets and Partnerships Management « Content Development

« Channel/Cloud Sales « Brand, Channel, « Sales Enablement

Partner Marketing

PROFESSIONAL EXPERIENCE

ISOA GROUP, LONGVIEW, TX, JANUARY 2024 TO PRESENT
SOLUTION SALES AND MARKETING DIRECTOR
e Co-developed a comprehensive API-led strategy integrating APl management, security, and integration
technologies.
¢ Enhanced iSOA's IBM relationships, driving API-led sales discussions with over 15 IBM reps, positioning iSOA as
a Noname and API integration leader.
e Conceptualized and delivered an exclusive API Security workshop on Noname’s Active Testing, securing three
pilot workshops across major U.S. cities.
o Led the development of Noname service offerings, creating detailed proposals and quoting models, resulting in
first-ever key opportunities for Noname services.
e Drove $500K increase in new software and service pipeline through targeted email campaigns and digital sales
initiatives with IBM.

PARTNER LEADERS, LONGVIEW, TX, SEPTEMBER 2023 TO PRESENT
MEMBER

TEKMONKS SOFTWARE, LONGVIEW, TX, OCTOBER 2021 TO AUGUST 2023
DIRECTOR CHANNEL SALES AND PARTNER MARKETING
« Developed comprehensive sales playbooks for TekMonks’ flagship products, covering remote work, application
modernization, and cybersecurity.
« Led partner training and enablement in global markets, driving over $1M in closed deals through relationships in
India, the Philippines, and Japan.
« Presented and demonstrated TekMonks’ App Modernization solution at industry conferences, generating
significant partner interest and opportunities.
. Supported digital marketing efforts, including frequent blog contributions, website enhancements, and LinkedIn
strategy, contributing to increased channel visibility

AN INTEGRATED BUSINESS, LLC, LONGVIEW, TX, JuLY 2020 TO SEPTEMBER 2021
CHIEF SOLUTION OFFICER

e Formulated business strategies and go-to-market plans, focusing on API integration and IBM’s App Connect for
automating client workflows.

e Led branding and solution offering development, integrating innovative technologies with minimal expenditure.
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ISOA GROUP, INC., SAN FRANCISCO/PETALUMA, CA, JUNE 2011 TO JUNE 2020
SALES AND MARKETING LEADER
e Led partnerships with IBM and CA, orchestrating strategic aligning partnership goals with business objectives.
e Executed Digital Marketing & Rebranding Campaign, focused on industry-specific API Integration
e Directed LinkedIn campaign, increasing followers by 60% increase generating 200 leads within 3 months.
e Led a solution-based marketing and sales campaign, achieving a remarkable 34% increase in revenue in the first
year.

DELAUNE AND ASSOCIATES, AUSTIN, TX, DECEMBER 2013 TO OCTOBER 2019
SENIOR MARKETING STRATEGIST, DECEMBER 2013 TO OCTOBER 2019
e 2013-2017: Partnered with DeLaune and Associates to lead over 40 partner marketing workshops for various IBM
Business Partners, helping technology companies enhance their solution marketing strategies.
e 2017-2019: Transitioned to full-time employment, where | spearheaded innovative marketing campaigns for IBM
Blockchain, IBM Cloud, and Akamai securing $700K+ in agency revenue, growing the business by 35%.
e Led the design and launch of IBM’s Global Business Partner Connect program, an Al-powered matching engine
that facilitated over 1,000 partner matches during the pilot phase.
e Created and managed a cloud security readiness campaign with Akamai, integrating database-driven customer
assessments and tailored follow-ups, driving higher engagement rates and sales opportunities.

PREVIOUS EXPERIENCE

IBM, VARIOUS LOCATIONS, DECEMBER 1984 TO JUNE 2011

WEBSPHERE AMERICAS APPLIANCE CHANNEL SALES LEADER, FEBRUARY 2009 TO JUNE 2011
WORLDWIDE WEBSPHERE GENERAL BUSINESS SALES LEADER, DECEMBER 2004 TO JANUARY 2009
WORLDWIDE WEBSPHERE PEOPLESOFT ALLIANCE LEADER, JANUARY 2003 To NOVEMBER 2004

WORLDWIDE WEBSPHERE GO TO MARKET MARKETING MANAGER, January 2002-December 2002
WORLDWIDE COMMERCE BUSINESS TO BUSINESS PRODUCT MANAGEMENT, APRIL 1999 — DECEMBER 2001
EBUSINESS INTERNET BRIEFING CENTER PROGRAM EXECUTIVE, JANUARY 1997 — MARCH 1999
NETWORKING SOFTWARE SALES SPECIALIST, JUNE 1993-DECEMBER 1996

SOUTHERN AREA PERSONAL SOFTWARE SALES LEADER, JANUARY 1991 — MAY 1993

NEW ACCOUNT MARKETING REPRESENTATIVE, JuNE 1987 — DECEMBER 1990

CO-OP SOFTWARE SALES OPERATIONS, DECEMBER 1984 — MAY 1987

EDUCATION

BACHELOR OF BUSINESS ADMINISTRATION (B.B.A.) IN MANAGEMENT INFORMATION SYSTEMS, CuMm LAUDE
University of Georgia, Athens, GA

TRAINING

« Market Research, UC Davis

o Python, University of Michigan

« Introduction to Generative Al, Coursera
« webMethods Integration Training

Prompt engineering for ChatGPT, Vanderbilt
Generative Al for Large Language models, Coursera
ChatGPT Data Analysis

HTML,CSS and JavaScript IBM

AWARDS AND HONORS

o Multiple 100% Clubs and Golden Circles -- Sales Achievement awards
« IBM Patent for Business-to-Business Commerce

VOLUNTEERISM

« Animal Rescues o Cultural Arts o  Community Cleanup

ADDITIONAL INFORMATION

Technical Proficiencies: Windows, Microsoft Office Suite, Google Office, WIX, IBM App Connect, Salesforce,
Python, ChatGPT, webMethods, Noname API Security



